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STUDYING AT MANNHEIM
IN FIVE STEPS

THE BUSINESS SCHOOL
FACTS AND FIGURES

APPLY AT YOUR HOME 
INSTITUTION

APPLY ONLINE AT MANNHEIM
Deadlines: April 30 for the following fall 

semester; October 31 for the following spring 
semester

RECEIVE ACCEPTANCE LETTER
May/June (for the fall semester); 

November (for the spring semester)

SECURE A 
PLACE TO STAY

PARTICIPATE IN 
ORIENTATION WEEK

End of August/beginning of September; 
beginning of February

If you are a student at one of our partner universities 
and would like to study in Mannheim for one or two 
semesters, you need to apply for an exchange slot 
at your home university. Please contact your Inter-
national Relations Coordinator for information on 
application criteria and deadlines.

After having received your acceptance letter, you 
can apply for your visa (if necessary).

We offer a limited number of places in our off-cam-
pus student residences to overseas exchange stu-
dents. European students need to look for a room 
on the private market. Make sure to start as early as 
possible, as housing is not always easy to find.

Get ready to study in Mannheim! Enroll at the Uni-
versity, register at the local foreigners’ office, sign up 
for courses, and get involved in one of our many stu-
dent initiatives. 

After being nominated by your home university, 
you need to complete the online application for 
the University of Mannheim. Make sure to sign up 
for our buddy program, which puts you directly in 
touch with a Mannheim student, who will guide you 
through your first weeks in Germany.

Foundation 
1907

Areas of research and teaching
• Accounting and Taxation
• Banking, Finance and Insurance
• Economic and Business Education
• Information Systems
• Management
• Marketing and Sales
• Operations Management

Select rankings
• THE Ranking by Subject: No. 1 in 

Germany (2017)
• CHE University Ranking 2017:  

Rated top class in 5 out of 5 select 
categories (2017)

• QS Ranking (Management and 
Social Sciences): No. 1 in Germany 
(2017)

International Accreditations
AACSB, AMBA, and EQUIS

Language of instruction
• English and German
• A large part is taught in English

Faculty and student body
• a total of around 4,000 full-time 

students
• 36 full professors
• 6 assistant professors
• 69 adjunct faculty members

Study off er
• B.Sc., M.Sc. and Doctoral programs
• MBA and EMBA programs*
• Summer School

International perspective
• 200 partner universities
• More than 600 business exchange 

students per year 
• About 1,000 exchange students in 

total at the university

15
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STUDY LIKE ROYALTY
One of the largest Baroque palaces 
in Europe: A unique experience

Experience the unique study environment 

at the University of Mannheim. Our central-

ly located campus is mainly housed in a ba-

roque palace, just a stone’s throw away from 

the shopping district and the intercity railway 

station. Be part of our vibrant campus life and 

enjoy top education at Germany’s leading busi-

ness school, which is known as the breeding 

ground for future managers. 

STUDY IN MANNHEIM 
Explore the “City of Squares”

Studying in Mannheim means studying in the 

heart of Germany, close to the cities of Hei-

delberg, Frankfurt, and Munich. The “City of 

Squares” is often compared to New York’s grid 

system. Mannheim is part of the Rhine-Neckar 

Metropolitan Region. Its 2.4 million inhabitants, 

ideal infrastructure, and several global compa-

nies make it one of the most attractive business 

hubs in Germany. Mannheim balances its indus-

trial charm with its many green areas along the 

banks of the Rhine and the Neckar. It also offers 

a great variety of shopping, nightlife, restau-

rants, museums, and cafés. Plus: The Palatinate, 

a renowned wine region perfect for hiking and 

cycling,  is at arm’s length.

Our education is based on the latest research 

results, creating an engaging learning and 

teaching environment. The Business School’s 

professors contribute significantly to the cur-

rent developments in their field and are reg-

ularly awarded for their innovative academic 

work. They openly share their findings with 

our students, using different teaching meth-

ods and course formats.

Our corporate partners are frequent visitors 

on campus: Apart from classical lectures, a 

career fair, company presentations and small-

group workshops are held on a regular basis. 

The offers are diverse and span from assess-

ment center training with experienced HR 

experts to the development of a strategy in 

a small group with the CEO of a global play-

er. This enables our students to network with 

interesting employers and apply theoretical 

knowledge first-hand throughout their stud-

ies. Our network of partners comprises medi-

um-sized and global players such as Allianz, 

Beiersdorf, Lufthansa, and Samsung. Fifty per-

cent of Germany’s top 500 companies are lo-

cated within a 150-mile radius of Mannheim.

Every year, about 600 exchange students from 200 business schools worldwide choose to study with 

us, turning our University into one of the most diverse and multicultural campuses in Germany. They 

benefit from the large number of courses we offer in English (about 70%) and our academic calendar, 

which complies with international standards. Exchange students can select courses from our renowned 

Bachelor in Business Administration (B.Sc.) and Mannheim Master in Management (M.Sc.) programs. The 

teaching areas of the Business School cover an unusually broad spectrum of research and teaching in 

business administration.

INNOVATIVE RESEARCH AND TEACHING
Benefit from leading researchers

INTERNATIONAL CAMPUS
Experience a global university

WORKING IN GERMANY
Start your career on campus

“At our Chair, we collaborate with partners from businesses that op-
erate not only in research but also in teaching. The issues we address 
with practitioners and students are often about the social impact of 
businesses and social responsibility. Having such a high proportion of 
international students contributing their various cultural perspectives 
on these topics in the classroom is invaluable.”

Prof. Dr. Laura Marie Edinger-Schons
Chair of Corporate Social Responsibility
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“The University of Mannheim deserves its reputation for high-quali-
ty programs, great teaching methodology, being serious and respect-
ful, having an enjoyable atmosphere across campus, and having a 
very well-organized academic service. 
Studying there was a fantastic opportunity, both for a human expe-
rience and for a future potential professional career.”

Laurence Buhour
Exchange Student


