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I'MnaH

|.  UYto Takoe mocrep-npe3eHTaus?
Il. 3amaum mocrep-npe3eHTanuU

[1l. Odopmiienne nocrepa

V. Conepxkanue nmocrepa

V. 3amanue



UYTO TaKoe nocrtep-npe3eHTauuna?
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UYTO TaKoe nocrep-npe3eHTauuna?

AJNbTepHATHUBA YCTHOW ITPE3CHTAIINN

IIpoBoguTcst Ha KOH(EpeHUMAX, (hOpyMax, SIKCIO3ULIUSIX. ..

SABnseTca NMCbMEHHON (hOPMON KOMMYHHKAITUU

MoskeT NpOXOJIUTh KaK B MPUCYTCTBUH, TaK U B OTCYTCTBUH JOKJIAYHKA
PaccurTaHa Ha y4aCTHUKOB M MIOCETUTEIIEU MEPOTIPUATHAM

CraBuT 1EIbI0 TPOMH(OPMUPOBATH, YOSAUTh WIIM 3aMOTHBUPOBATh



3ap,a~m nocrtep npe3eHTau,vw|




3alayum nocrep npeseHTauun

|. IIpuBneYs BHUMaAHUE
|l. CHaOauTh BCell He0OXoAUMOM HH(popMaLuei
[1l. [lJocTnup moCTaBICHHON LIEIN — HAYYUTh, YOSAUTh, 3aMOTUBUPOBATh

|V. BbI3BaTh ’KenaHWEe BEPHYTHCS K 3TOM TEME



OdopmneHune

IlocTep ao1KeH
[IPpUBJIEKATHh BHUMaHUe!!



OdopmneHune

* SIpkue, KOHTpacTHEIC 1IBeTa (He OoJjiee 3-X)

* | apMOHHYHOE codyeTaHue TEKCTOBOM (35%), BU3yaJIbHOM
(35%) napopmanyuu u nmyctoro npocrpancTna (30%)

* YI0OHOE pacnonokKEeHUE MaTeprana (U3 JEBOTrO BEPXHETO
yIjia K IIPaBOMY HUYKHEMY )

e KauecTBO HUCIIOJTHEHUS



OdopmneHue

HacbllWeHHas uBeToBasi raMmma, He bonee 3 LBeTOB

English Language Teachers’ Perceptions of

MANCHESIER
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The University of Manchester

Intercultural Competence

raphorn (Khwan) Tantiniranat, School of Education, University of Manchester
Email: s.tantiniranat@postgrad.manchester.ac.uk

1) Introduction ) Research Aims and Research Question

- This study aims to find out how Englsh language teachers in a Thai university
understand ICC in order 1o obtain preliminary data for my future PhO researchon ICC in
the Thal TESOL context

- The research question guiding this proposed study is: How do teachers of English at
a Thai public uniy i ive i

4) Research Desig

- This proposed study adopts exploratory case study approach (Yin, 2003).

- The teachers wil be the primary source of data.

- Head of Engish Department, classroom observations and document analysis wil be
used to incorporate the exploratory of the teachers’ perceptions on ICCand to provide
contextual conditions of the study.

This proposed exploratory case study aims to explore how
intercultural competence (ICC) is perceived by English language
teachers in the context of a Thai university. Multiple sources of data
will be used to seek the English teachers’ perceptions. It is hoped
that this study will provide preliminary data which can be used for my
future PhD research on intercultural competence in English language
teaching in Thailand

2) Background

2.1 Why do Thai students need to be interculturally competent?
Context
Regional collaborations
Free flow of investment
l:)\ Academic exchanges froe flow of
V" Cultural exchanges goods
"4 services
Mobility of skilled labors

& R ST Note: The design of this case study was adapted from COSMOS Corporation (as
¥ appeared in Yin, 2003, p. 40). The dotted fines Suggest my intention 1o study the

‘contextual conditions' related to the case being studied (Yin, 2003, p.39)
2.2 Intercultural Competence in English Language Teaching

- Intercutural competence (ICC) can be defined as ‘a complox abi

4.1 Case Selection

needed to - The case wil be

perform y

finguisticall and cultralydiffecentfom on's sef (Fantl end Temiz 2008 - Threoteachors from a seiected university wil be Giferent units of analysis of this case

p.12) study.

- ICC has been widely accepted as one of the important elements contributing to
foreign/Engiish language proficiency by intemational scholars (Byram, 1997, Fantini and
Tirmizi, 2006, Sercu, 2004, Sercu, 2006)

- KCC has been emphasized in the foreign language curricular in Europe and the United
States bt has not yet been promoted in Englsh language classrooms o discussed
among Engish teachers in Thaiand

- Language educators in Thaland have to be alertfor tis heightsned competitve era and L
prepare their students for the chalenges.

3 Intercultural Research

- Research on Intercutural competence is mosty conducted by scholars in the U.S, or the

UK and the bady of knowledge of interculural competence in Thatand s st in fs v
infancy. 1 o

- Studes related with ICC in Thaland have not been conducted 1o study the language
teachers’perceptions of ICC.

The cortent | Decumertansyso -

Besearcndary

Amatrix of

-~ t\-_. . v

5) Data Analysis

- The data colected from the document analysis, inerviews and observations wil be
analysed using categorical aggregation sirategy by Stake (1995)

- One way to make sense of the case study’s data is 10 look for the repetition of
phenomena’ (Stake, 1995, p.76)

- The analysis wil be on-going.

~ 1wl code and label the data and look for cormoborating incidents (incidents which
Support or confirm each other) to dentity emerging themes

6) Research Timeline

e R i L
| EE i s
o e )
|| [
s | 50
B

Contribution to Knowledge

This proposed expioratory case study aims to exphore the perceptions of ntercutural
competence of teachers who teach English at a Thai public university. It is hoped that
the findings wil reveal the current status of ICC in a Thal universty from the
practitioners’ perspectives and wil assistme in identifying areas of ICC | shoul further
study in the Thal TESOL context. More importanty, | wish 1o contribute to the iterature
of intercutural competence from a non-western context like that of Thaland
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OdopmneHue

nsberatb neperpyxeHHoCTn, co3gaBaTtb OanaHc KOHTeHTa U NycToro npocrtpaHCcTBa
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OdopmneHue

norm4yHoe pacnonoxeHue uHopmaLumm, No YacoBOW CTpesike U 30HMpPoBaHHOe

' RISKSCIENCE CENTER

CHALLENGE

EVIDENCE-INFORMED
DECISIONS on human health
require at least a rudimentary
understanding of the science
underlying potential risks

'MEMBERS OF THE PUBLIC
and others want more
accessible, understandable
and credible information on

GEEKOUT ON THE

‘OVER 1 BILLION

e SCIENCE OF RISK

each month

worldwide,
2 I El .y . .
g ovr | CLuRe Sive cishaw Providing accessible educational

video per morth | 21 e P have resources on risk science using Youllil3

subscribers

RISK BITES WAS CREATED in

response to an opportunity to use
YouTube in a unique and powerful approximately 450 hours per

An integrated strategy of month watching RiskBites
way to help people understand the

basic principles of evidence- dissemination using social :Idens - the equivalent of 19
informed approaches to media and networks is used ays per month

understanding and addressing risk to raise awareness

QUALITATIVE INDICATORS OF 'CLOSED CAPTIONS:
SUCCESS: More qualitative All videos have
indicators of success include word English subtitles for
of mouth from users, link sharing, the hearing-impared
and the degree to which

professional organizations actively

use and share the videos Andrew Maynard PhD, Ditector, University of Michigan Risk Science Center




OdopmneHue

Ka4dyecTBO UCNOJIHEHUA

ADVERTISING CAMPAIGN

Januai
Direct mailing and fiyers are sent out

February
Newspaper advertisements in the
Boston Globe

March
Begin telephone directory advertising
April
GRAND OPENING
May
Spensor Burington Litlle League
June
Relay for Life Sponsorshp.

July
Begin beach and bus stop advertising
August

September
Host fundraiser for families affected by
the 8/11 attacks

October
Loeal Radio and Television advertistements
established

November
Set up promotional table at local
‘Thanksgiving feotball games

December
Acquire Sponsorship of the MIAA
Football Championships

TARGET MARKET

Jamba Juice's target market primarily
includes middle to upper class income
households with the presence of
residents under the age of 40.

Burlington along with all of its bordering
towns are considered to be highly active
environments, therefore this area requires
a place to sit down and take a load off
this fast paced life style.

By continually evaluating our target
market, we will be ready to respond
to any changes in neighborhoods,
customer needs and buying habits,
prod services and peti
offering consumers great-tasting,
better-for-you products.

HISTORY

® Founded as Juice Club April 1990
by Cal Poly and Kirk Perron

§ Juice Club, Inc of San Francisco
changed its store name to Jamba
Juice in 1995

®  Currently over 700 Jamba Juice
franchises in 30 states, DC and
the Bahamas

®  Jamba brand stands for fun,
healthy, on-the-go products in
an energizing environment.

@ Jamba Juice outlets across America
share the same mission/goal to
be the leading lifestyle brand
offering consumers great-tasting,
better-for-you products.

COMPETITION

® Although there is a great amount of

competition in this area for quick a
refreshing stop for food and drink,
Jamba Juice offers a much healthier
alternative.

Direct competitors are Dunkin Donuts,
Starbucks, Fresh City and Cold Stone
Creamery

Indirect competitors are Coca Cola,
Pepsi Co, Hansen Natural Corporation
and Snapple

This analysis has been done through
vigilant consideration of price, location,
facility, strengths, weaknesses

and strategy.

STAFFING

Franchisor
Jamba Juice
[ 1 1
Owner Owner Owner
Manager Munnger ‘Purchasing &
Public Reletions & Advertising & Market ‘Operations
Flnanoing Roscarch
I'—L—I;
Store Empioyees Shiftt Managers.
30 Totn) Employocs: 3 Employess
Port Timo Employees | | | Full Time Employses|
17 Employess 10 Employess

STARTUP COSTS

Development $3,500
Franchise Fee $25,000
Leasehold Improvements $275,250
Equipment $253,536
Fixtures $45,000
Furniture $15,000
Consultant Fees $41,000
Supplies & Inventory $20,000
Small Wares $23,000
Signage $15,000
Additional Funds $175,000
Total Startup Costs M
Owners' Investment $120,000

Loan Required $771,286

CAPITAL NEEDS

e

@ As entrepreneurs, we will each

individually contribute $40,000
of our own capital.

‘ We will need to apply for a commercial

loan of $771,286

. The loan will be paid off over the

next 15 years with an anticipated

interest rate of 6.5% on a month basis.



CopepxxaHue

* 3aroJIOBOK - TeéMa nocrepa, 1-2 crpoku

* [loa3aroaoBoK - UMEHA aBTOPOB
e 3-4 Texcta, MakcuMaJIbHO 200 CIIOB KaKAbIN
* 3-4 rpaduka u poTorpaduu

e KOHTaKTHBIE JJaHHBIE



TeKCT

HOCTep JAOJIZKCH YUTATHCH C PACCTOSTHUA

1,5 meTpoB!!



TekcT
[MIpudT

* He 6omee 2 Ha moctep

» Bes 3aceuex AaBbCc AaBbCc



TeKkcT
[HIpudT

* He Oonee 2 Ha mocTep

* bes 3aceuek AaB bCC

* HE UCIIOJIB3OBATD JIJIA 3AT'OJIOBKOB BCE 3AIJIABHDBIE
bYKBbI

* 114 Beraenenust KYpPCUeB u )I(I/IprIﬁ IHpI/I(l)T



TeKkcT
Pasmep

* 3aroJIoBOK nocrepa — (2-82
* [Ioa3aronoBok nocrepa — 52-54
e 3aroJIOBKU TEKCTOB — 30+

e TekcThl — 24+



TeKCT

KoMIioHOBKa TEKCTAa
e OcTaBUTH NOJIA
* PaBHATH 1O JIEBOMY Kparo
e [lomeauTs Ha a03a1IbI

* Mcnoap30Bare HyMepaluoo U OyJUIETHI (IT0 BO3MOKHOCTH)



Buabl noctepoB

3apaHee y3HATh Y OPraHU3aTOPOB
¢popmar nmocrep npedeHranumn!!!!



Buabl noctepoB

e Barman Al-594x841 mm // AO - 841 x 1189

e AJTLOOMHBIN WJIN KHWKHBIN

e I .

% 1 Se for | !



Buabl noctepoB

e Barman Al-594x841 mm // AO - 841 x 1189
 AJTbO0OMHBIN UM KHUKHBIN

e HacTeHHBIN WU HACTOJIbHBIN




Buabl noctepoB

e Barman Al-594x841 mm // AO - 841 x 1189
 AJTbO0OMHBIN UM KHUKHBIN
e HacTeHHBIN WU HACTOJIbLHBIN

* COOpHBIN, LICIbHBIM



ConpoBoXxaeHue

IlocTep T0/15KeH JOHOCUTH HEOOXOAUMY IO
nHpopManuio 0e3 goxkaaguyukalll



ConpoBoXxaeHue

JloKJ1aguuK

* MOKET OTCYTCTBOBATh
* MOKET OCTaBUTh TAOJWYKY C BPEMEHEM, KOrJla OH OyAeT y IocTepa
* OTBEYACT HA MOCTABJICHHBIC BOIIPOCHI

* 1IIpcajiaracTt CBA3aTrbCA B I[EU’IBHGﬁHIGM



3agaHue
|. Paccmorpers SAP — SUBJECT, AUDIENCE, PURPOSE
[l. IIpoBecTn nccnemoBaHue No TemMe
[1l. Pemuth Kak mogars nHGOPMALIHIO U O(POPMHUTH HOCTEP
V. Co3natk moctep (C y4eTOM TPaHCIOPTHPOBKH)

V. IloaroToBUTHCS K OTBETAM Ha BOIIPOCHI



3agaHue

|. Cozmare moctep mo Teme

Many faces of sustainability:
corporate programmes



Co3paTtb nocrep

* Barman A0 - 841 x 1189 (Takkxe B 3IEKTPOHHOM (popMarte)
 KHM>XKHBIN
 HacTeHHbIN

* [[enpHBIN



3agaHue

|l. Hanwncare 1 pa3MeCTUTh Ha NOCTEPE MUHUMYM 3 TEKCTA

1. Kak yCTOM4nBO€ pa3BUTUE BIHCHIBACTCSA B MUCCHIO
KOMITAHUH

2. Kakue mary koMnanus NpeanprHAMacT B paMKax
YCTOUYUBOIO PA3BUTHUA

3. Kakwme pesynbrarsl 3T0 NPUHOCUT (1) koMnanuu u (2)
OOIIECTBY

[11. IlogoOpaTk rpadguku u pororpad@uu Mo TeMe
V. IloaroroBUTHCS K BOOpocaM




